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Nominee for
"Best Jazz Periodical/Website” (2011)
and
“Best Periodical Govering Jazz”
(2006, 2007, 2009, 2010)

- Jazz Journalists Association Awards

o JACK DEIOHNETTE 7
SOUND TRAVELS

New York's Only Homegrown Jazz Gazetie




At The New York Gity Jazz Record...

Founded in 2002 (as AlAbontlazz-New York), The New York City Jazz Record is a highly respected source for
information and opinion on jazz in New York City and thus the larger jazz world. In 2006, 2007, 2009 and
2010, it was nominated as Best Periodical Covering Jazz by the Jazz Journalists Association Awards. With

a combined print and online readership of over 20,000 monthly, there is no better way to reach

the city’s jazz listeners as well as a cross section of the national and international listenership.

Our mission is to promote jazz in New York City through timely editorial coverage of jazz
artists and venues. We also publish the city’s most extensive calendar of events.

Our coverage philosophy reflects the breadth of jazz in New York City and serves as a
unifying force for the community. Featured artists haved ranged from Anthony Braxton

to the Heath Brothers, Evan Parker to Marian McPartland, John Zorn to Sonny Rollins.

Our value as an advertising venue is demonstrated by a selection of featured companies:
Labels: Anzic, CIMP, Clean Feed, Concord, Cuneiform, ECM, ESP, HighNote,
Intakt, Palmetto, Planet Arts, Playscape, Sunnyside, Thirsty Ear
Venues: Blue Note, Carnegie Hall, Cornelia Street Café, Jazz(@Lincoln Centet, Jazz Standard,
Joe’s Pub, Iridium, Merkin Hall, Smoke, Village Vanguard
Festivals: Caramoor, Litchfield, Melbourne, Newport, Tanglewood, Victo, Vision

Reasons 1o Advertise

Ourin depth editorial coverage of the local NYC jazz scene specific to the month is
a reason for readers to pick up each issue.

The city’s most complete event calendar listings is an indispensable resource for anyone
attending jazz shows in the city. Whether someone goes to one show a month or one a day,
The New York City Jazz Record is a vital resource.

Accessibﬂity of the paper at nearly 200 locations throughout New York City means that there
is no publication that more fully targets jazz listeners in the Metropolitan area.

Elach issue is archived on the our website for six months so your advertising dollars
do not stop working when the month ends.

Simply can't beat the cost effectiveness! Our large format edition means your ad reproduces
bigger and is spread throughout the publication. No full pages of small ads that can be ignored
or competitors’ ads placed next to each other. Couple this with a wide open editorial policy means
reaching people you may not even be directly targeting,




Testimonials

Most thorough and comprehensive. (bassist Ron Carter
g p
Y ou have a great paper. (vocalist Sheila Jordan)

Simply the hippest journal about jazz in New York that has ever been published... The deep passion

of all of the folks involved in its production is evident each and every month. (saxophonist Joe Lovano)
Ohne of the best, most beautiful things this city has! (drummer Billy Hart)
Ohne of the most respected and relied on jazz publications anywhere. (vocalist Kate McGarry)

A publication we’ve been needing for about 100 years. (saxophonist Prince Lasha)

An indispensable giveaway. (Francis Davis, Village Voice)

A wonderful advertising tool for us. Our presence in the paper has resulted in significantly

increased traffic and is the perfect vehicle for reaching our target customer base. (Maxwell Drums)
Teis great to see a publication that cares about jazz. (Berklee College of Music)

Y our paper is tremendous. I've enjoyed every page. (drummer Alvin Fielder)

The finest jazz newspaper New York has ever seen. (bassist Lindsey Horner)

Please keep up the great work. It is really wonderful what you are doing. (guitarist David Tronzo)
Ohne of the only ‘real’ publications out there. (drummer Allison Miller)

The paper is fantastic, best mag in the business. (guitarist Joe Morris)

1 really appreciate the willingness...to perceive the idea that sometimes more isn’t less.
(reedman Ken Vandermark)

We feel very positive about the work, which really stands out among many of the
other publications of its kind. (Scott Menhinick, Improvised Communications)

We always appreciate your help...and the great paper you all put out every month.
(Braithwaite & Katz, Publicist)




Availability

The city’s most targeted jazz publication! Available at nearly 200 jazz clubs, performance

venues, music and instrument stores, schools, churches & coffee shops throughout the metropolitan area.




Advertising Information

AD SIZE OPEN 3X 6X 12X
$875 $785 $705 $620
FULL PAGE
9.5W x 12H
$640 $580 $520 $450

TWO-THIRD PAGE
6.25W x 12H

$515 $4065 $415 $370
HALF PAGE
9.5W x 6H

$355 $320 $295 $255
THIRD PAGE
3.15W x 12H

$315 $285 $255 $215

QUARTER PAGE
4.75W x 6.25H

$250 $225 $205 $180

SIXTH PAGE
3.15W x 6H

$160 $150 $130 $120

TWELFTH PAGE
3.15W x 3.15H

A
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Display Advertising
Mechanical Specifications

T'he New York City Jazz Record is printed by non-heatset process in tabloid format on 30-lb. paper.
Method of binding: Folded, not stitched.

Publication trim size: 11 1/2" wide, 14" deep. 3 columns per page.
Type-page size, 10" wide, 12" deep. Margin at fold measures 1/2".

Column widths: Single column, 3 2/5". Two columns, 6 1/2". Three columns, 10".
Depth of column: 12".

Bleed specifications: Do not include bleeds.

Acceptable materials: The New York City Jazz Record accepts black-and-white materials in digital format.

If you are unable to submit your black-and-white ad in camera-ready format, subject to specifications, we

offer typesetting and design services for a 20% charge of the ad rate based on size.
Press gain: Our expected press gain of 30% should be taken into consideration.

Type: We recommend using at least 10-point sans serif type (bold or medium-weight) when reversing

type out of one color.
To confirm receipt of materials, or for more information e-mail: ahenkin@nycjazzrecord.com

Digital Ad Submissions
Platform: MAC or PC
File formats: Acrobat, Photoshop, Illustrator. The document size must be set to the ad size.

Method of delivery: Digital ads may be submitted via e-mail to ahenkin@nycjazzrecord.com

Proofs: We require jpeg proofs for all pdfs.




Display Advertising
Insertion Schedule

January 2012
Reservation Deadline: December 7th; Material Receipt Deadline: December 12th

February 2012
Reservation Deadline: January 11th; Material Receipt Deadline: January 16th

March 2012
Reservation Deadline: February 8th; Material Receipt Deadline: February 13th

April 2012
Reservation Deadline: March 7th; Material Receipt Deadline: March 12th

May 2012

Reservation Deadline: April 11th; Material Receipt Deadline: April 16th

June 2012
Reservation Deadline: May 9th; Material Receipt Deadline: May 14th

July 2012
Reservation Deadline: June 13th; Material Receipt Deadline: June 18th

August 2012
Reservation Deadline: July 11th; Material Receipt Deadline: July 16th

September 2012
Reservation Deadline: August 15th; Material Receipt Deadline: August 20th

October 2012
Reservation Deadline: September 12th; Material Receipt Deadline: September 17th

November 2012
Reservation Deadline: October 10th; Material Receipt Deadline: October 15th

D ecember 2012
Reservation Deadline: November 12th; Material Receipt Deadline: November 19th




Display Advertising
Publisher-set Ads

Ir you are unable to submit your black-and-white ad in camera-ready format,

ALL ABOUT BASS

The Kadima Triptych Series
CD/DVD/BOOK

#1 Mark Dresser - Guts, 2010

#2 Deep Tones for Peace, 2010
#3 Joéle Leandre - Solo, 2011

cain he Mo Ezst euring
Werk Dresser Tevor Dur, Hey

Barre Philp& anmzm Tetsu s:mn
rina-Kalina Goudeva, John

Nlm&mdudeshilﬂl\ﬂvm
Joélle Leandre Soh &W
Mark Dresser - Guts:
Decp tones for Peace - %
Available at kadimacollective.com

The New York City Jazz Record provides advertisement design services.

T'he New York City Jazz Record will typeset simple layouts without graphics at a rate of 15% of the open rate.

For more complicated layouts or advertisements with graphics, the charge will be 25% of the open rate.

Minor revisions will be done free of charge. Major revisions will be done at a 10% charge per revision.

Advertisers using The New York City Jagz Record's design services are required to provide an

electronic version of all text (in either Microsoft Word or .txt format).

Advertisers using The New York City Jagz Records design services are required to provide all logos

or graphics in tiff or eps format. Faxed copies of logos and graphics are not acceptable.

BRIAN CHARETTE

AVAILABLE
STEEPLECHASE R

PHAROAH SANDERS - IN THE BEGINNING

TS FOURYCD SET DOCUMENTS THE FIBST PECORDINGS, OF THE ICONIC TENOR SAXOPHONIST, PRIOR TO HS

=0 ASSOCIATION GITH SOHN COLTEANE. BEGINWNG ITH 70 PREVIOUSLY URBELEASED SESSIONS
iTH ORNETTE COLEMAN ALUMNI Dow Cheeey AND PAOL BLEY, FOLLOWED B7:PHAOA S DESUT DATE AS
A LEADER F0R ESP-DISE AND CONCLUDNG GITH THE FIEST ISSUE EVER. OF THE COMRLEE, Decemce
30 AN 31, 1964 SUN A AT SUDSON HALL CONCERTS, SANDERS™ ONLY ENOWN PECOBDINGS GITH T
AoresTen. THE SET ALSO INCLUDES RARE RECORDED INTERVIEWS (TH SANDERS, CHeery, BLEY AND RA BY
ESP-Disk'PRODUCER, MCHFEL ANDEESON.

MARZETTEWATTS = AND CompaNy

“The. ALABAA BOBN SAXOPHONIST/CLARNETIST HAD A SHORT-LIVED CAREER AS'A MEMBERIOE THE SIXTIES
AVANT GARDE, BUT ACHEVED LEGENDARY STATUS FOR THE COMPANY HE REPT IN WIS COOPER Sausee LOFT
HEBE THE LIES OF ORNETTE COLEMAN, Cec TavLo?, DON Cieesy, ARCHE SHERP AND PHABDRH SMNDERS
OFTEN CONGREGATED. THS DEBUT DATE IS BEST ENOWN FOR THE PEESENCE OF PLAYERS, WHO LIKE DOATTS,
WERE 0 BECOME RENOWNED FOR THE RARENESS OF THEIR RECORDED OUTPUT, INCLUDING SONNY SHARROCK,
ByAgD LANCAsTR, CLFFOBD THORNTON, AL BERGER AND HENY GRIMes.

.| FRANE WRIGHT — BLUES FOR ALBERT AYLER

RECORDED LIVE AT COLTEANE DUMMER RASAED ALIS STUDIO 77 - ALT'S ALLEY UPON HS TRITPHANT
RETURN FROM AN EXTENDED EUROPEAN SOJOURN THE PREVIOUSLY UNRELEASED DATE FEATURES (WRIGHT
PAYING TRIBUTE, TO WS MENTOR ALBERTAVLER ON HIS BIRTDAY (ITH A LTINARY GUASTET INCLUDING ALL,
ORNETTE CoLEMA, Peme Ting GITARST SATES “BLoon” ULmee A ASSIST BENNY WLSON. i RIGHT
REVEREND (0IGHT AT M MOST HoLY GHOST-ESTL

feang LOWE ~ THe Loweskl

THS PREVIOUSLY UNPELEASEDIRECORDING FEATURES THE REMANING MUSIC FROM THE LEGENDARY CONCERT
THAT PRODUCED LOWE'S ESP-DISESIDEBUT 5 A LEADER, BLACK BENGS. FEATURING ART ENSEMBLE OF
CHCAGD SAXOPHONST JOSEPH SARTAN N PERAAPS WIS FIEST Neld YORE APPEAGRNCE, LT THE FUTURE.
Ceci ThYLOR B4SS AND DUM TEAN OF LULLIAT PAREER AND RASAD SWAN AND VIOLNIST RAYDOND Le€
CHenG, (THe (0ZAGD) ON HS ONLY KNOWN RECORDING. HIGH ENERGY MUSIC IN ITS PUREST FORM.

ESPDISK.COM

JEFF WILLIAMS Sat. October 29th
CD Release
Cornelia Street Café

29 Cornel

“A maelstrom with t:
uniformly excellent.”
-Downbeat

whirlwindrecordings.com  (§0 &
willfulmusic.com A

‘domainecoined

SHERYL
BAILEY

New from
Sheryl Bailey
featurin

[pianist Jim Ridl -
For All Those Living

‘one of the new

greats of her

chosen instrument’
beat

with Vic Juris -
Jazz Guitars

Meet Hendrix
(Sundazed Records -
www.sundazed.com)

Release party
Friday Dec. 9th
92YTribeca
(www.92ytribeca.org)

sherylibailey.com

Higgins (reeds)

Tl
il
; White (auu:)




Display Advertising

Insertion Order

AD SIZE:
1/12

MONTH(S) OF INSERTION:

O o O
JAN FEB MAR

O O O

JUL AUG SEP

[0 ARTWORK PROVIDED

RATE OF INSERTION:

O O O 0O O 0O 0O

1/3  1/2  2/3  Ful

[ [ [
APR MAY JUN

O O O

OCT NOV DEC

[0 DESIGN REQUIRED

YEAR

BILLING ADDRESS

NAME: ORGANIZATION:

STREET ADDRESS:

CITY: STATE: Z1P CODE: COUNTRY:

TEL: FAX: EMAIL:

SIGNATURE DATE

PLEASE SIGN INSERTION ORDER AND FAX TO 212-568-9628

INEW YORK CITY JAZZ RECORD

116 Pinehurst Avenue, ste. J41 New York, NY 10033
phone/fax: 212-568-9628
www.nycjazzrecord.com
Laurence Donohue-Greene, Managing Editor ldgreene@nycjazzrecord.com
Andrey Henkin, Editorial Director/Production Manager ahenkin@nycjazzrecord.com

ADVERTISING POLICY

Positioning of advertisements is at the discretion of The New York City Jagz Record, which will make good faith effort to honor position requests when possible.
No allowance will be given for advertisement position.

Open rates will be enforced for failure to meet multiple insertions. Advertisements not received by the closing date may incur open rate charge.

Although every effort is made to ensure that advertisements appear correctly, errors due occur.
Allowance for errors is given as monetary credit or reruns and is based on the impact the error has of the effectiveness of the entire advertisement.

Any request for credit must be received within seven days of publication. The New York City Jazz Record assumes no liability for omissions.
The New York City Jazz Record reserves the right to make minor color-correction to submitted files for optimal printing.
Advertiser agrees to indemnify and hold The New York City Jazz Record harmless against any expense or loss by reason of any claims arising out of publication.
Individuals or organizations not known to The New York City Jagz Record are required to pay in advance for their first insertion.

Signature of Insertion Order indicates reading of and agreement to all terms and conditions specified therein.




